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Executive Summary of Results

· Overall, consumer interest in the 911Notify service is very strong.  Based on the take rate calculations, 11-13% of consumers could be expected to subscribe if the service were available today.

· However, once consumers are asked to consider the full spectrum of emergencies that could occur today – from terrorism to natural disasters to crime – interest in 911Notify increases sharply.  76% then feel 911Notify is important (up from 64% at the start of the survey) and 32% state they would purchase 911Notify (up from 18% at the start of the survey).

· Finally, consumers are somewhat price sensitive when it comes to 911Notify.  At $5 per month, 31% of consumers state they would definitely or probably would subscribe to 911Notify service.  At a lower rate of $3 per month however, 42% state they would definitely or probably subscribe – an increase in subscription intent of approximately 35%.

911Notify Product Description

911Notify automatically and immediately notifies key contacts – like family, friends and neighbors – anytime you make an emergency 911 call from home.  Using 911Notify, friends, family, or neighbors are notified when you have a critical emergency so they can provide support and/or potentially life-saving information or assistance in the event of a medical, law enforcement, or fire emergency.   With 911Notify, the customer makes only the 911 call.  Everyone else is automatically called by 911Notify.

This new call management service automatically notifies up to 6 telephone or cell phone numbers.  It will even leave a message if there is no answer.  You simply provide the contact numbers when you begin service and 911Notify does the rest! 

Summary of Take Rate Metrics

The low price-point for 911Notify is a positive factor with most consumers.  After hearing 911Notify would only cost $3-5 per month, consumers are even more interested in the service.

	Metrics Used to Determine Take Rates
	Among

Consumers

Overall

(%)

	Differentiation (% saying Extremely or Very or Somewhat Different)
	68

	Meet Needs (% saying Extremely or Very or Somewhat Well)
	63

	Importance (% saying Extremely or Very or Somewhat Important)
	64

	Overall Purchase Intent (% saying yes)
	18

	$5.00 Purchase Intent (% saying Definitely or Probably would)
	31

	$4.00 Purchase Intent (% saying Definitely or Probably would)
	35

	$3.00 Purchase Intent (% saying Definitely or Probably would)
	42

	Value (% saying Very Good or Fairly Good or Average Value for the money)
	79


Emergency Warning Today

(post September 11th sentiments)
When consumers consider the full range of threats – from natural disasters to terrorism to crime- nearly 4 in 10 feel 911Notify is important.
	Not at All Important
	15

	Not Very Important
	14

	Somewhat Important
	32

	Very Important
	27

	Extremely Important
	12


In times of emergency, early warnings can save lives.  911Notify helps households with small children, individuals with health concerns, the elderly, and also families with children living away from home.

Should a disaster ever strike – like a natural disaster, a terrorist-related disaster, or even a home-robbery – 911Notify subscribers are instantly connected to family or friends until help arrives.   No looking up or remembering phone numbers -  just dial 911.
	Response
	Gender
	Age
	Area
	Children

	
	Male
	Female
	<35
	35-45
	46-54
	55-64
	65+
	Urban
	Sub.
	Rural
	Kids
	No Kids

	Extremely Important
	8
	14
	17
	16
	4
	8
	13
	13
	7
	25
	14
	10

	Very Important
	20
	31
	31
	20
	36
	33
	16
	26
	29
	17
	28
	23

	Somewhat Important
	33
	31
	34
	31
	27
	20
	45
	32
	36
	25
	32
	33

	Not Very Important
	18
	12
	6
	21
	24
	18
	9
	14
	12
	21
	13
	18

	Not At All Important
	21
	12
	12
	12
	9
	21
	17
	15
	16
	12
	13
	16


Given this, how important is a notification service like 911Notify to you customers?

Most Important Reason for 911Notify

· Consumers are most concerned about medical emergencies – followed by living in areas where response times are slower.

	Reason
	%

	In case of a medical emergency
	62

	In case you live in an area where response times from medical, fire, or law-enforcement agencies are slower
	12

	In case of a natural disaster – like a flood or earthquake
	6

	In case of a robbery, break-in, or other crime in your home
	5

	In case of a terrorist-elated disaster
	2


